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BELT & ROAD BRAND EXPO 2020

INVITATION LETTER

China's further opening market and Chinese people’s growing demand for a better life have
been offering a great opportunity for the global business upon the "Belt and Road" imitiative.
In this context, “Belt & Road Brand Expo - Shanghai 2020”, organized by Shanghai Council
for the Promotion of International Trade and Shanghai Chamber of International Commerce,
co-organized by Shanghai International Exhibition Co., Ltd. and World Trade Center
Association Shanghai, will be held again in Shanghai Exhibition Center on May 29-31, 2020.

Launched in 2017, Belt & Road Brand Expo has actively responded to the Belt & Road
Initiative, and benefited from its global network including consulates in Shanghai,
chambers of commerce and relevant institutions. After 5 successful editions held in
Shanghai and Chongqing, the Expo has obtained popularity at home and abroad by
attracting totally 65 countries and regions. The main exhibits include Food & Drink,
Daily necessities, Furniture & furnishing, Fashion & Jewelry, Tourism & Culture, and
Investment & Trade. The organizers will continue to seize the opportunities born from
China’s furtherer opening-up and Belt and Road Initiative, meet the match-making
needs of global exhibitors, as well as highlight the function of international trade. By
doing so, the Expo is dedicated to establishing an excellent, convenient and efficient
platform to help more countries to open the promising Chinese market.

“Belt & Road Brand Expo 2019-Shanghai” came to a successful conclusion on June 2,
which attracted over 260 exhibitors from 41 countries and regions and nearly 16,000
visitors, covering an area of 15,000 m? Apart from exhibiting, the Expo has the
functions of trade and cultural exchange. During the 3-day expo, 149 match-making
meetings were held between exhibitors and East China’s business channels from
importers, distributors, supermarket, e-commerce, etc. Meanwhile, more than 40
national roadshows and artistic performances displayed diversified countries’ history
and culture, folk custom, tourism, and various specialties.

We are looking forward to your participation to.makeiteyen brilliant! ..
Shanghaf Council for the Premiiotion of Intemational Trade
| ~Shanghai lntemhﬁb?l Chamber of Commerce
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Background

In , “Belt and Road"” Initiative was proposed by China to benefit
the whole world by estabishing a community of human destiny.

China is undergoing a consumption upgrading to meet people's
growing demand for a better life.

Launched in , the Expo has been successfully held for 5
editions in Shanghai & Chonggqing. In this Shanghai expo, 260+
exhibitors from 41 countries and regions participate.

in , the 2" China International Import EXPO was held in Sh
symbolizin9 a h_i&heﬁ!e%ef opening-up in China’'s new erg
we A TR
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Expo Profile |

T o8 S Zixias 2 HOSTS‘ . SHANGHA}
il T '=:_ .: ‘. ” !_C“ !he PI:-O:‘!“.-

yaal-frade ¢

SHANGHAL

‘Chamber of Inteinationa! -
- Commitite Shanghae

Exhibilion €0 1id

Sitk Raad Chamber of 1=
internationat Conimeice

. CO-ORGANIZER:

Shanghai iisternational
cibitioniService Co Lid )

EXECUTIVE UNIT:




Exhibitors
- =

‘e &Road

Overseas National Pavilions |

Lifestyle

Tourism & Culture




|

- - ..
Visitors
<y~
; B2B Buyers : Day 1 — Trade Day

@ Related Foreign Organizations and Associations, Chambers of Commerce,
Foreign Representatives in China, International Trade
and Commerce Entities, etc.

€ Distributor, Agent, Importer, Exporter, Wholesaler, Purchaser, Manufacturer,
E-commerce, On-line Retailer, etc.

€ Department Store, Supermarket, Chain Store, Imported Product Retailer,
Hotel, Restaurant, Franchisee, etc.

— Public Lay

(4]

A Canciim - . Nay D
B2C Consumers : vay -

| ® Free tickets delivered to selected visitors

@ Tickets sold onsite to filter irrelevant passerby
— . "'f"‘_‘ Y 8)

Activities
== Roadshow @ Match-making A LOHAS Experience
@ s A ailc ad €® Discover cuisine, handicraft

Game Interaction

Win awards by competing

in on-site contests and
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- When &Where

| - :E_H:;_r,; = Eaint

? SHANGHAI 2020

| May 29- 31
| $:00-18:00 Friday & Saturday

9:00-17:00 Sunday

Nov. 20-22
E. o2 9:00-17:00 Friday & Saturday
o

% 9:00-16:00 Sunday
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#® Standard Booth: RMB10,000/unit (¢ o6

Standard Booth Reference
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Scale: 45,000
Visitors: 60,000

Exhibitors: 600+

Countries &Regions: 65
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Trade thors
By Channel ' By Department

= 38.05%Distributor

=42 .61%Management
u17.06%Department
Store & Supermarket «33.04%Purchasing
u15.65%Service
Provider u17.39%Sales
4 11.30%Wholesaler

4 8.70%E-commerce

1 8.70%0thers
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CHONGQING Expo

' &Road |

Only municipality in Western China
Population: 3048 o

GDP growth: doul

China (Chongging) Pilot Free Trade Zone set up in 2077

At Crossroad of 3 economic belts:

EranAarrar Rols

| D~
MK ROall

Logistics convenience:

Chongging-

aateway connecung curope, Asia-raci

‘ Accumulated Data Chonggqging Expo 2018-2019 &' & Road
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Scale: 24,000m
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Visitors: 29,000
Exhibitors: 310+

Countries &Regions: 50
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Thailand Pavilion

e

Thal Pavi




food & drink/cosmetics/ furniture/

Main Exhibits gem/latex product/handicraftsffashion/

restaurant/culture & art, etc.
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| BELT & ROAD BRAND EXPO |
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May 29-31,2020 Nov. 20-22,2020
Shanghai Exhibition Center Chonggqing international Ex - B ‘
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Shanghai Exhibition Center

( No. 1000, Middle Yan An Road, Shanghai )
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