7 U3 coae.lv/? )_'JCaJ&JKﬂ

ANAINANIIVIALTET Y

aUUIH AR 73 dneoo
9D weAIN1wU bdon
Foa metuiulannmeianndnveussitituiiy g Sustainable Fashion
Fou wedune Ynaune
deildandne dwnlassnsiaudilneuasfiiuiiu g Sustainable Fashion UM @ YA

msdnindese lesdinnuwaugueudmiadesss ladeuduuinsesns
ot v v e =} - o o L4 - a¥ L4 n Lol = -
anaInszdgniee Was T widshusmiyy meldunda “dineldbiayn” fnseinseudism
o @ a i o a v nqn‘ ool
e Tunnsiuanu $nw wazderen wuMsEsITRIvRsENAINSELILEIESAR nezuTuTRTiue
a v oo a L7 v o g val v ! v v v
wizusunvruilWulvms iedeaunelalvtiuilne yhliiiesUsyemuiimesuasgusenaunsen
v a v v [ v a W i ar = '
laAansaiem afnendn aferelanngilygy vinofad Wnanssu Nduaudevesmnanuygy
HauweuRBgeamevanivINsuduativlvilinsmunudeinisrewan aeandesiuaulion
d U a o/ A l:’ aa
wuveuvalsEyvy Wunanuiniwaly snseduauamiin Allaudidulunniid

o v o & @ i v =l 1 4 s (3
welvinsifiuaulassnisdangns Wuludeanuieuios warusiginguszase
= v o v s a J ] o & at v 2 n# a
Jweligunensuminelidninnuiauigueudne samdndulasinisimudiinewazd i uiiy
| g < = v s v
¢ Sustainable Fashion s1wazieaUsIngamdsiidanme

d a
FuTvuLNaNITAN

YaLANIAUNLDE

e~

(Walw Tasean)

NAIM VT " SRsrunasums

2y as =
F"‘J?']'a'"l‘liﬂ”l‘aﬂﬂ HENLTB9I8

dinnuiaungurudmin
nEMUANESUN TR YY
3. o &aew aindo

wwsughogusnitume yusadsuieegiedabu A Change [y Goed,
faundnUfuguaudsegiowaiie ASUASWRINIENYY ATINTIAMIAINE



ANTTUAMULANMIANTNMUNUaSWANMS L9 BeuY sz
ATUATARNNYUEY Ussdileudszans we. veoc

dninemunengususmiadseny
wuflasens d ......... fe&oc
fiolasems wanndinuuazsiiud g Sustainable Fashion

dunymsiisuRerey dninnuwasngusudmiaBueny

9. NANMTUASINANE

senafiiminglumswannusunalne Eneldge Weliwumndudansidthunans
Muldunadanswainnasegisiinw wsegAanyuiivy wwswgAefidua (Bio -Circular-Green
Economy : BCG Model) il munsunsn1swaiunfis sdu (Sustainable Development Goals : SDGS)
mulfuun@a “dinoldWiayn” supsowssdd “DinsldWayn” luaudswszidgniss Wi @5 iaens
wsauswiaan gnsedfiwssudsmsjsiu lunsfuau $ne1 uazdpYDA WHINSETYASYDS
A s 85A8 neusmBfine neusnpsuiwulines W adesmelaliiudane vinbisins
Yszmudenadiuasuseasunsdn [ddansasienu adeoin adrensldanngideyan
Winadal Ananssu AfuausoneAAUSTWY T RAuRALADEDARIBRENTI MW Nl
Wassuanudasmsuewais sonadssiuanuisususaurassessu unanufisauaty
sAseAuRmAWEie Afanuddulunndd dnlinnuweunyasudmiaBuame Sdddavinlasems
Wanndhinyuazihiudiu g Sustainable Fashion Tu

©. TngUszasd

w9 ieduasulAUsTrETDuhunInsEiSaudansud1gaise 1A IeNnS
wisaunpipan Tumsdasdumsanldfineuaswanndining driuiiu Tasdandnnmswaniuwnde
\wswgA9lni (BCG)

v aWaABEEAMBATWSENITL uazinufiu FmiaBues

v Wowduwsfiosh dodbnlmasudiawsudngniss WiilnasToens wisamsmuiaan
NSUFUWRIIWTIINATY NG Wi Tufl & TR waos

v.¢ Wodussuauwiiafifonisenyu Wil eswsfisgmusnfidiuas uasyumiduuds
¥aghedsdu

. Wmune/ndudmang
n.o nguiihning
o) nuyaraThdminBusuasiudminlndifine uaninvioafivavily
8) nguilndeu dndnwn dauneds Maenyuy MaYsasu uwasdaule
o) ngugUsznaums OTOP Ustaniuasadseusismey Sminduesy
oo ffidulddmdy
Wi un1Ass MAAEL MAYsEdan nqurEa §Uszpeunis OTOP.
duszrpumsniadauridine dnssnuuy Alydued ﬂ‘svu'mu'luﬂuﬁé‘ﬁmmﬂﬁﬁm LLa.,é’\swm.
[GEIEHT




e
G. ’iﬁmi/ifunnumsd'l Wue/3eulvussiionssy
G.9 anINTUHRLLNILTMIA ATTUMTIANNTRIE ST LasaiuaUMSWRADLDA
Aanewszemy uasfiudu fmialuene Meandun el
o) Uiuugazdaviguiiayadundn fusznoums OTOP Ussaminuazes oaussme
Wiilullegu \
1) duaSunsugniyingAviitslumsnand
o) AuasuugaRvayuinsililunshadeuddsssuna
@) duasumsindagafung/audisuuiRsayminsflidoudndsssuma
&) duasumsiumuseyusuRsayuinsdoud dossums
o) duasumsiizuimsdaufdsssumiannfivayulns
o) AuFsumsWaIsyaRaEWsSE I AuaIufRNEY
@) eiqLa%ummﬂsgﬂmyﬁqw‘isswmuuazﬁﬁuﬁu Wundafufdiviuads
fsUuwuuiivannnay
&) duadumsdauszmamswang suaamuimsensnu ffudu Tunsdaasy
afuayumsi “dineldiayn” vedwminbyens
90) 9AYIn Content & ma sl finlne /Msaruld drlny wazeeuwsuiaums Social
Network L Facebook, Twitter, Instagram, Line, TikTok 1fusiu
99) uasumsnarnpanlai eoulall Hude JUsznaums HudpwnenIsnang
Tunnszdy nadaema wazuwWanwasu Shopee, Lazada, TikTok #Saunaawasudy o
o8) suseAmsliuasauld “Ailneldliayn” munseen3 sudonszidgnise
WinB8Taunns wsauswiugn waediuiudmiaBuey wa “dinelaliayn” natu “ing
ldlaynmanad” uaslddfiuidins nniuseens Wudu
om) suauusaniusmumsly usssaila s bl biayn’ uasifiuiu Smiadsms
AUNNAAFIU
oc) Msaswinidls TasmaBayfvshlumsdassuuazaiuayumswamn
MefmsEnmusazdtfuu SmiaBuess
o&) Yafinssamstsanduwus mudwmsnrmy Wowdunsufust dlosluilsma
AU TSI RTINS WSSausiaan SIS UWRIBMTINASU 0G Wi Jufl cunsax
BEvE
o9) MsUsduiusmsaFrrusulunasedy Tumsandueu ‘dalneldiaya”
USRS ANAINTHNGALED WITIESTeNS wssaunsiuan
om) Aamu AyuaznpNuramMsaiumMsAgusms
clo aminmuamuEusne AflumsdaiansaudasduussaivaumsiaLwaDe
AaewszsIEmy uasiniuiiu SwmiaBueny Muanbua deil
#ush
o) fuasumsUgniyingauililunmsuaadh
©) a‘mas:.lﬂaﬂwrjauu"(ws*?ilﬂ‘lumsmﬁaaumﬁﬁ'ﬁnmm
o) duadumsdndeqaisuug/aus L‘iim‘i‘ﬁHHNHZW‘JﬁIﬁHB;IN'IﬁﬁﬁSJmﬁ .
q) duafumsAumusyalyusuRyayulwsdouddsssund
&) duadumsiSoudnseudissaumnannRyayulns |




-n-

Aa1aIh
o) fusSumswansiospamuwsETIEYIY AUty
©) da;a?nn'ﬁuﬂsgﬂawﬁﬂwizswmuua:ﬂ’ﬂﬁuﬁu Wundaduadiiuady
fisyuvufinaranaty
0) ¥A%i1 Content W& auri i iny/nrsaaula Anlny waziens unie Social
Network 1 Facebook, Twitter, Instagram, Line, TikTok iflugiu
q) duadunsearnpenlad spulad duds {UsznpumMs HINEBIIIMISARIA
lunnszdy oM uazunanwasu Shopee, Lazada, TikTok #3e wwaewafudu 4
Yawh
o) seusednmsliuazaanld “dilneldlann” aruwsedns auifanssdngniss
a5 Tauans wisussdyan uasihiuiiu Sminduey lugnmaediu wu “Ainsldliayn’
nndu “dineldiayneanal” uasldiiiuidies yafusdeans Wusy
) dafinssamsUsenduius arndiwszsynu WewduwsaAvsidiesly
215018 TN TWTAIGNISD WIHETIENONT WFTaunpAeUaN NFUAEUWRHUWSTIATL G WITW it
TP ©G0G
) UszduwusaIsEn mMswaundaan waznisaduayuaisifuazaiuld
“itnplatiayn” uazdudiusesdmiaduens Wasisamusunsulasviiu
G) aguusznznuransaiumsiifuimsuasynsedunsu

G. szuznatadlunig
dnfiumstulannadl o - ¢ (waedmun e - AU B6De)

0. gaufieuiiung
dninmwenngunudmiabeems [ dnlnouiesnyumisne

o. swUsznaen sy
-3l sudszanaiasmesisns-

G. uafianadnesldsy

0. ngunaimangunamadia fanug anudls dnsldlunswand§sssums
onTos dwi nareh vaesh TasmaugaRvingauililumsnaad: Ugnfivanulnsfililumshd
Fouddssaund Wumsaalfasied Adpauuazinndoy

v. AgunedmAngunAmadla sssaseveapsianNiRyayuinsTauidsTr Al

. A9 ivug/aud t.?uuiﬁumgulwiﬁ'ﬁﬁﬁamﬁwﬁﬁimmﬁ WaWRILINEAA auridh Ine
Widaaunmanasyu fnszuaumswaefidudiasiufsundon

G IAANISYSINAISATINNURATEAIARIL Heniisnusyms mads Mawnbu
99ANs 103ty waststyuludimindueny Wfidwusulumaisulmseswdism “Fuam shw
ADUDA” ﬁmmﬁﬂmgﬁﬂ’nufi’\sﬁu S

& fudn fusznoums Usuandnusziednausisme vesdminduey Topld Wanafu

N\

danalvifiiasusiapunnfiduas qmamﬁ'muﬁﬂﬁaﬂwﬁ’aﬁu £ A ‘ S\




v0. fafiafenssu

900 fifiensaulunsaussuaiuayunsiiuazauldd “hinsldiayn” sedos o
Aenssudaiinwnannszuznaifmiufanssy

solo dnHEMASY mALA usemelr Wl lventalaeduemiae o el

90.0 AGYBRMANGIMAMeTA Wiuma RN RANEE Ao i ass ey ar R
Wiundadariyuyy 911 o Aenssu

90.G WusNaMAusnR U semmsRmAUAng U HEAUSRBUMSIUATAS BIUA Y
dmau o ads

Hiauslasens
Tassmswanniineuazdwudiu g Sustainable Fashion

(WeE1ILEIST duih)
An3MsWaIYNEUE ISR LA

fiueulassmsszdudania
s e & 2 . .
Tassmswaund inpuaziWudiu § Sustainable Fashion

...... AMOF AR NSO ?5

(WwUFH Yaedn)
I TUIBNTNFUNUANAS USRI YL

eEQ

damessvuaziiusaviasimsszaudmin
Tassmswamnfinguazdiufin § Sustainable Fashion

(as80) d/ .

(A3 aala)
WML MTAFUNUYNSAARTMTWRILI UL UFTRBAsUIN
WM ST IaLBy ey

>

gayidlasems

TassmawanndinsuasdwWudu § Sustainable Fashion .~

CR5:0) W R | O - < T
.\ ‘ P “.—‘fh"-'.x ;” /
| \edrlwdaszen))

Wausinm3dande UfiRsisnasuny
FirsgansSamiaiBying




